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Piracy… Despite efforts, it just won’t go away

M/V ICEBERG 1 held by pirates since 
29 March 2010 with 24 crew aboard

BPM4 updated 
August 18, 2011

Recent taking: 
M/V FAIRCHEM BOGEY taken 

20 August 2011 with 
21 crew aboard

EU NavFor Somalia works to 
disrupt pirate activity

23 /186 Success rate in 2011 for hijackers 
= 12% Success rate = too high

13/16 ships currently held have 
been held longer than 6 months!

Piracy Defence and Criminalization
Neighboorhood Watch at Sea 

IFSMA’s Changing Attitude
Countering Piracy Project

California Fuel Switchover
Interview with Captain Steve Wall

Report from IFSMA’s AGA
Places of Refuge

Seafaring in 2011
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Views & Positions

In the Industry:
Congressional Updates 

NOAA ECDIS Warning 
Who Owns the Seas?

Established in 1936, the Council of American Master 
Mariners (CAMM) is a national nonprofit organization 
comprised of Shipmasters, Pilots and Maritime Associates. 
It is independent of any union, company, school or political 
party. Sidelights is the official publication of CAMM.

Advertisers in Sidelights gain direct access to a large pool 
of high income maritime professionals. CAMM members 
are in position to influence dollars spent in the business 
sector. Our members have discretionary income to spend 
on hobbies, books, artwork, travel and other goods and 
services. 

Sidelights is the foremost advocate for the American 
Merchant Mariner. It focuses on current legislative and 

regulatory topics and covers environmental issues, new 
shipboard technology, regulations, vessel management, 
and shipboard safe-
ty. By advertising in 
Sidelights you will 
reach potential cus-
tomers and an influ-
ential audience. Your 
company will be pro-
moted throughout the 
U.S. maritime indus-
try.

Captain R.J. Klein 

CAMM National 
President
#1751-R
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The past presidents have built a good foundation. I will endeavor to move 

forward and continue the process of  making CAMM a well respected and 

professional organization.

State of CAMM

Work done at 

the just com-

pleted Annual 

G e n e r a l 

M e e t i n g 

(AGM) will 

enable us to 

keep making headway. 

At the end of 2012, we had 742 mem-

bers,  613 of which are Regular or Regular 

Pilot members (82.6%). We have 68 

active seagoing masters. Approximately 

48% of our members are NOT affiliat-

ed with chapters. The recent revitalized 

NY/NJ Chapter in the North Atlantic 

Region will no doubt change these per-

centages.  All non-chapter members are 

encouraged to engage in CAMM activi-

ties by writing, using the website or mak-

ing contact by email. (For information 

on the NY/NJ Chapter contact Captain 

George Sandberg at captsandberg@mas-

termariner.org).

Our finances will allow us to con-

tinue as in previous years (see Captain 

William’s report for details). Captain 

Bradley has been able to reduce the cost 

of Sidelights publication significantly, 

which will preserve this vital tool and 

allow it to maintain it’s current high stan-

dard. We expect an increase in advertis-

ing on the website which will enable us 

to upgrade the site. A “Members Only” 

section will be created to facilitate inter-

nal discussion and permit the posting of 

members only information. One of the 

main financial goals for this year will 

be to make Sidelights and the website 

revenue neutral. By doing so, additional 

funds would become available, making it 

possible for CAMM to send representa-

tives to national and international mari-

time events and conferences on a more 

consistent bases. 

At the Annual General 

Meeting (AGM)
The San Francisco Chapter did a nice 

job of hosting the AGM and the speakers 

for Thursday’s Professional Development 

Conference were well received. Mr. C. 

James Patti, President of the Maritime 

Institute for Research and Industrial 

Development (MIRAID) gave informa-

tive insight into congressional lobby-

ing efforts in the maritime industry. Of 

particular note was the annual Maritime 

Industry Congressional Sail-In held in 

early May. At the Sail-In, a unified mari-

time industry briefs Congress on how 

a vibrant U.S. maritime industry makes 

the United States stronger. An increase 

of CAMM’s presence at next year’s Sail-

In is anticipated. Go to www.gcaptain.

com/third-annual-sail-in-updates/ for 

more information on this year’s event.

Ms. Lyn McClelland, chairperson of 

the Positions Committee, did an out-

standing job of compiling and present-

ing CAMM’s Positions and Views for 

review (see page 20). During the AGM, 

members voted on CAMM’s Positions 

and Views. The vote on positions was to 

amend, continue, discontinue, or table. 

The vote on views was to move from 

view to position, continue as a view, or 

discontinue. After working through this 

process, the members ranked the posi-

tions in order of importance. The rank-

ing included those submitted by email 

from members unable to attend. 

The top five were:

1) 2004-01 Criminalization of Ship 

Masters
2) 2012-04 Jones Act

3) 2007-06 Seaman’s Manslaughter 

Act
4) 2004-02 Port of Refuge

5) 2011-03 Recognition of Foreign 

Licenses, STCW Certificates, 

Endorsements on U.S. Vessels 

Over the next year, CAMM will make 

a concentrated effort to advance and, 

where possible, bring resolution to these 

five positions. It cannot be done alone. 

I will be posting information on the 

website as to how we may be able to 

achieve our goal. I welcome any and all 

assistance and suggestions. If there is a 

particular position on which you would 

like to take the lead or be a contributor, 

contact positions@mastermariner.org.

The Board of Governors 

Meeting
The BOG discussed the handling of 

nominations for the Lalonde “Spirit of 

the Sea” Award. It was decided that the 

nomination process would be empha-

sized and that nominations be forth-

coming before Thanksgiving. This will 

enable us to have well qualified candi-

dates nominated prior to the January 

15th deadline.
The BOG took up the possibility of 

rewriting the Constitution to correct 

Continued on page 6 >>>

from
the

The majority of Sidelights content is based on current news and significant maritime 
subjects. We do not schedule topics in advance, allowing us the flexibility to comment 
on current maritime events in each publication.

“Sidelights just keeps getting 
better and better. It is obvious 
to me this publication is one 
of the best for forging world 
wide efforts to improve world 
wide maritime affairs.”

 — Captain Jackson Davis,  
ARCO Tanker Captain (Ret.)

our Organization

our Editorial Content

by  Danielle Williams

Scripps Institution of 

Oceanography

SCCOOS - Program 

Coordinator
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Industry
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Southern California Coastal Ocean Observing System (SCCOOS) 

and the Leveraged Products Made Available For The Maritime 

Community

The U.S. 

I n t e g r a t e d 

O c e a n 

O b s e r v i n g 

S y s t e m 

( I O O S ® ) 

delivers the 

coastal data 

and informa-

tion needed to 

improve safe-

ty, enhance 

the economy, and protect the environ-

ment as the U.S. contribution to Global 

Ocean Observing System® (GOOS). The 

coastal component includes 17 federal 

agencies, 11 regional associations, and 

other consortia. At this time, the pri-

mary funding agency is the National 

Oceanic Atmospheric Administration. 

Regional
California has two ocean observing 

systems, SCCOOS® (Southern California 

Coastal Ocean Observing System: www.

sccoos.org) and CeNCOOS® (Central 

and Northern Coastal Ocean Observing 

System - www.cencoos.org). SCCOOS 

and CeNCOOS bring together coastal 

observations to provide information 

necessary to address issues in climate 

change, ecosystem preservation and 

management, water quality, marine 

operations, coastal hazards and national 

security.  

SCCOOS Leveraged Assets

Surface currents, waves, and wind 

data are observed and forecasted on the 

SCCOOS website.  These integrated data 

products combining location, surface 

currents, wave height, wave speed, and 

wind speed assist in a variety of marine 

operations. 

High Frequency Radar (HFR) 

Derived Surface Currents

There’s a nationwide network of 

HFR stations managed by the Coastal 

Observing Research and Development 

Center (www.cordc.ucsd.edu). 

California’s 54 land-based stations track 

past and near-real time movement of our 

coastal waters. The transmitted energy 

is comparable to a household light bulb.

Waves
Recent and histori-

cal coastal conditions, 

wave models, and fore-

casts data are managed 

by the Coastal Data and 

Information Program 

- CDIP (www.cdip.

uscd.edu), and serves 

as a powerful tool for 

addressing safe and effi-

cient maritime opera-

tions since 1975. The 

latest measurements are 

distributed to thousands 

of users every hour to 

promote public safety and the respon-

sible use and enjoyments of our coastal 

resources. The majority of the funding 

for the CDIP is provided by the United 

States Army Corps of Engineers and the 

California Department of Boating and 

Waterways. 

Winds
Weather Research & Forecasting 

model (WRF) wind forecasts are provid-

ed by UCLA Department of Atmospheric 

& Oceanic Sciences, Climate Sensitivity 

Lounge and displayed on the SCCOOS 

website.  48 hour forecasts of wind direc-

tion and speed are available in 3 hour 

increments.

How You Can Access This 

Information

SCCOOS is dedicated to managing 

data as an “end-to-end” coastal ocean 

observing system so it can be archived 

and available for dissemination for a 

variety of ways in a variety of formats. 

Our goals are to include interoperability, 

open access, discovery, sustained opera-

tions, and effective user feedback.

Maritime Trades and 

Commerce

SCCOOS hosts a customized web-

site was designed for Long Beach/Los 

Angeles (LB/LA) Harbor entrances to 

provide critical marine conditions nec-

essary for the safe passage inbound and 

outbound. The site is used for either 

near real-time decisions, or for planning 

purposes. 

Maritime transportation plays a major 

role in California’s economy and nation-

al defense program. When combined, 

the Port of Long Beach (LB) and the Port 

of Los Angeles (LA) are the 5th busi-

est ports in the world. Together these 

ports have the competitive edge with the 

record setting cargo operations, serv-

ing as the world’s leading gateway for 

US-Asia trade. The largest challenge for 

the ports are to assure that all com-

mercial traffic, including cargo, fishing, 

harbor pilots, and recreational boaters 

transit to and from 

the harbor safely. 

The cost to hold 

off a vessel offshore 

is approximately 

$200,000 per day; 

therefore SCCOOS 

sends automated 

messages to Long 

Beach pilots when 

conditions may prove 

hazardous. A 3-day 

forecast is sent to LA/

LB pilots when the 

wave period is great-

er than 12 seconds. 

This is important for 

supertankers as they 

will start to pitch in 

longer period swells. 

Under keel clearance 

is a concern for these 

deep draft vessels. 

Oil Spill Response and 

Recovery
Oil spills and ocean pollutants can 

have  negative impact on wildlife, public 

health, and the local economy. Tracking 

pollution along the ocean’s surface is 

essential to managing and protecting 

coastal waters. 

As oil tankers increase in size and 

draft it has become impossible to go into 

port to offload. Therefore, smaller oil 

tankers with the appropriate draft clear-

ance will meet the ships and transfer oil 

(i.e. lightering).

HFR derived surface current data are 

used in the Office of Spill Preventions and 

Response (OSPR)/NOAA spill response 

training exercises, the General NOAA 

Oil Modeling Environment (GNOME) 

software for oil spill response.

Search and Rescue 

Operations

The U.S. Coast Guard, Navy, and 

Marines require updated information 

on sea conditions for coastal flights, 

target recovery and presentation, small 

boat transfer, and Search and Rescue 

(SAR) mitigation. HFR derived surface 

current data are used in USCG Search 

and Rescue Optimal Planning System 

(SAROPS).

Summary
Technologies and observations com-

bined with online data delivery are 

transforming management of our coastal 

and ocean resources to ensure a safe and 

healthy environment for current and 

future generations. These efforts illus-

trate the functional application of inte-

grating regional assets, and the value of 

leveraging existing observations, models, 

and data management to develop useful 

products that contribute to maritime 

transport and commerce. The regional 

component if IOOS is supported by link-

ing observations, data management, and 

modeling to provide needed data and 

information to regional stakeholders. ¶

IOOS’s partnership provides data and information to improve our 

understanding and management of our oceans, coasts, and Great Lakes.

The Southern California Bight (SCB), SCCOOS’s 

observational area.

Above: P
resent day lightering operations 

Left: An example of SCCOOS automated 

messages sent to Jacobsen pilots, a company 

that specializes in pilot transfers.

May 9, 2013 USCG rescues a sailboat after it allided 

with San Clemente Island; the arrows are the surface 

current direction.

The SCCOOS harbors product integrates wave data; HFR derived surface 

currents, winds, meteorological data, sea surface temperature, tides, 

nautical charts, and shipping/ferry routes. www.sccoos.org/data/harbors/
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 ¶ Piracy and security updates
 ¶ Internartiona Federation of Ship Master’s 
Association’s Secretary-General, Captain John 
Dickie reports on IMO and SOLAS issues

 ¶ Seafarer’s Rights by Father Sinclar Oube, 
Apostleship of the Seas-USA

 ¶ CAMM’s National President reports on current 
industry subjects of interest to CAMM members

 ¶ Reports from IOOS®/NOAA

our Members and Readers
Members of The Council of American Master Mariners (CAMM) 
spend millions of dollars each year on travel, professional services, 
legal and financial aid, nautical books & art, and are influential in 
shipping companies purchase of operational equipment.

Marketing: Business to Business
CAMM members are employed by or affiliated with the commercial maritime 
industry and the U.S. government via the USCG, USN, MARAD and USCG 
Auxiliary. Companies often rely on our members’ input when purchasing 
operational equipment for their vessels.

 ¶ Navigation Equipment (ARPAs, GPS, Electric charting, Steering systems, docking 
sensors, and bowthrusters);
 ¶ Communication Equipment (VHF, GMDSS, AIS, and Satellite);
 ¶ Software Programs (for weather, stability, cargo stowage, payroll, inventory, purchasing, 
personnel documentation & regulatory forms);
 ¶ Deck Machinery, Mooring Lines, Cranes and Wire Rope;
 ¶ Cargo Pumps, Manifolds, and Valves; and 
 ¶ Security Systems (Audio, Video, Intruder Defense).

Marketing: Direct to Consumers
CAMM members are active and retired shipmasters, pilots, marine consultants, 
educators, and qualified maritime associates. A recent survey of CAMM’s 
membership indicates they are an excellent target audience for a variety of 
merchandise, services, artwork, and publications.

 ¶ 1 out of 3 members are boat owners; *
 ¶ 83% have a household income over $80,000;
 ¶ 86% vacation one or more times per year;
 ¶ 67% have or  would take a cruise;
 ¶ 71% are interested in Nautical Art;
 ¶ 80% purchase 5 or more books per year; and
 ¶ 66% purchase nautical artifacts such as art, jewelry, ship models,  
lighthouse models, charts, glassware, etc.

*Member survey taken in 2013 with 95% accuracy. 
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Ad Rates
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(per insertion)
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(per insertion)
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Issue Closing Date Copy Due Release Date
February January 10 January 20 February 15 
April * March 5 March 10 April 1

June * May 5 May 10 June 1

October September 5 September 10 October 1 
December November 1 November 10 December 1

Payments

Payment due within 30 days of invoice to 
“CAMM”
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Cancellations
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Discounts

Additional Charges

Add 1 color to Black & White: add 20%
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**5x commitment : 15%

NOTES: 
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It is independent of any union, company, school or political 
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sector. Our members have discretionary income to spend 
on hobbies, books, artwork, travel and other goods and 
services. 

Sidelights is the foremost advocate for the American 
Merchant Mariner. It focuses on current legislative and 

regulatory topics and covers environmental issues, new 
shipboard technology, regulations, vessel management, 
and shipboard safe-
ty. By advertising in 
Sidelights you will 
reach potential cus-
tomers and an influ-
ential audience. Your 
company will be pro-
moted throughout the 
U.S. maritime indus-
try.

Captain R.J. Klein 

CAMM National 
President
#1751-R
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The past presidents have built a good foundation. I will endeavor to move 

forward and continue the process of  making CAMM a well respected and 

professional organization.

State of CAMM

Work done at 

the just com-

pleted Annual 

G e n e r a l 

M e e t i n g 

(AGM) will 

enable us to 

keep making headway. 

At the end of 2012, we had 742 mem-

bers,  613 of which are Regular or Regular 

Pilot members (82.6%). We have 68 

active seagoing masters. Approximately 

48% of our members are NOT affiliat-

ed with chapters. The recent revitalized 

NY/NJ Chapter in the North Atlantic 

Region will no doubt change these per-

centages.  All non-chapter members are 

encouraged to engage in CAMM activi-

ties by writing, using the website or mak-

ing contact by email. (For information 

on the NY/NJ Chapter contact Captain 

George Sandberg at captsandberg@mas-

termariner.org).

Our finances will allow us to con-

tinue as in previous years (see Captain 

William’s report for details). Captain 

Bradley has been able to reduce the cost 

of Sidelights publication significantly, 

which will preserve this vital tool and 

allow it to maintain it’s current high stan-

dard. We expect an increase in advertis-

ing on the website which will enable us 

to upgrade the site. A “Members Only” 

section will be created to facilitate inter-

nal discussion and permit the posting of 

members only information. One of the 

main financial goals for this year will 

be to make Sidelights and the website 

revenue neutral. By doing so, additional 

funds would become available, making it 

possible for CAMM to send representa-

tives to national and international mari-

time events and conferences on a more 

consistent bases. 

At the Annual General 

Meeting (AGM)
The San Francisco Chapter did a nice 

job of hosting the AGM and the speakers 

for Thursday’s Professional Development 

Conference were well received. Mr. C. 

James Patti, President of the Maritime 

Institute for Research and Industrial 

Development (MIRAID) gave informa-

tive insight into congressional lobby-

ing efforts in the maritime industry. Of 

particular note was the annual Maritime 

Industry Congressional Sail-In held in 

early May. At the Sail-In, a unified mari-

time industry briefs Congress on how 

a vibrant U.S. maritime industry makes 

the United States stronger. An increase 

of CAMM’s presence at next year’s Sail-

In is anticipated. Go to www.gcaptain.

com/third-annual-sail-in-updates/ for 

more information on this year’s event.

Ms. Lyn McClelland, chairperson of 

the Positions Committee, did an out-

standing job of compiling and present-

ing CAMM’s Positions and Views for 

review (see page 20). During the AGM, 

members voted on CAMM’s Positions 

and Views. The vote on positions was to 

amend, continue, discontinue, or table. 

The vote on views was to move from 

view to position, continue as a view, or 

discontinue. After working through this 

process, the members ranked the posi-

tions in order of importance. The rank-

ing included those submitted by email 

from members unable to attend. 

The top five were:

1) 2004-01 Criminalization of Ship 

Masters
2) 2012-04 Jones Act

3) 2007-06 Seaman’s Manslaughter 

Act
4) 2004-02 Port of Refuge

5) 2011-03 Recognition of Foreign 

Licenses, STCW Certificates, 

Endorsements on U.S. Vessels 

Over the next year, CAMM will make 

a concentrated effort to advance and, 

where possible, bring resolution to these 

five positions. It cannot be done alone. 

I will be posting information on the 

website as to how we may be able to 

achieve our goal. I welcome any and all 

assistance and suggestions. If there is a 

particular position on which you would 

like to take the lead or be a contributor, 

contact positions@mastermariner.org.

The Board of Governors 

Meeting
The BOG discussed the handling of 

nominations for the Lalonde “Spirit of 

the Sea” Award. It was decided that the 

nomination process would be empha-

sized and that nominations be forth-

coming before Thanksgiving. This will 

enable us to have well qualified candi-

dates nominated prior to the January 

15th deadline.
The BOG took up the possibility of 

rewriting the Constitution to correct 

Continued on page 6 >>>

from
the

The majority of Sidelights content is based on current news and significant maritime 
subjects. We do not schedule topics in advance, allowing us the flexibility to comment 
on current maritime events in each publication.

“Sidelights just keeps getting 
better and better. It is obvious 
to me this publication is one 
of the best for forging world 
wide efforts to improve world 
wide maritime affairs.”

 — Captain Jackson Davis,  
ARCO Tanker Captain (Ret.)

our Organization

our Editorial Content

by  Danielle Williams

Scripps Institution of 

Oceanography

SCCOOS - Program 

Coordinator
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Industry
In the

Southern California Coastal Ocean Observing System (SCCOOS) 

and the Leveraged Products Made Available For The Maritime 

Community

The U.S. 

I n t e g r a t e d 

O c e a n 

O b s e r v i n g 

S y s t e m 

( I O O S ® ) 

delivers the 

coastal data 

and informa-

tion needed to 

improve safe-

ty, enhance 

the economy, and protect the environ-

ment as the U.S. contribution to Global 

Ocean Observing System® (GOOS). The 

coastal component includes 17 federal 

agencies, 11 regional associations, and 

other consortia. At this time, the pri-

mary funding agency is the National 

Oceanic Atmospheric Administration. 

Regional
California has two ocean observing 

systems, SCCOOS® (Southern California 

Coastal Ocean Observing System: www.

sccoos.org) and CeNCOOS® (Central 

and Northern Coastal Ocean Observing 

System - www.cencoos.org). SCCOOS 

and CeNCOOS bring together coastal 

observations to provide information 

necessary to address issues in climate 

change, ecosystem preservation and 

management, water quality, marine 

operations, coastal hazards and national 

security.  

SCCOOS Leveraged Assets

Surface currents, waves, and wind 

data are observed and forecasted on the 

SCCOOS website.  These integrated data 

products combining location, surface 

currents, wave height, wave speed, and 

wind speed assist in a variety of marine 

operations. 

High Frequency Radar (HFR) 

Derived Surface Currents

There’s a nationwide network of 

HFR stations managed by the Coastal 

Observing Research and Development 

Center (www.cordc.ucsd.edu). 

California’s 54 land-based stations track 

past and near-real time movement of our 

coastal waters. The transmitted energy 

is comparable to a household light bulb.

Waves
Recent and histori-

cal coastal conditions, 

wave models, and fore-

casts data are managed 

by the Coastal Data and 

Information Program 

- CDIP (www.cdip.

uscd.edu), and serves 

as a powerful tool for 

addressing safe and effi-

cient maritime opera-

tions since 1975. The 

latest measurements are 

distributed to thousands 

of users every hour to 

promote public safety and the respon-

sible use and enjoyments of our coastal 

resources. The majority of the funding 

for the CDIP is provided by the United 

States Army Corps of Engineers and the 

California Department of Boating and 

Waterways. 

Winds
Weather Research & Forecasting 

model (WRF) wind forecasts are provid-

ed by UCLA Department of Atmospheric 

& Oceanic Sciences, Climate Sensitivity 

Lounge and displayed on the SCCOOS 

website.  48 hour forecasts of wind direc-

tion and speed are available in 3 hour 

increments.

How You Can Access This 

Information

SCCOOS is dedicated to managing 

data as an “end-to-end” coastal ocean 

observing system so it can be archived 

and available for dissemination for a 

variety of ways in a variety of formats. 

Our goals are to include interoperability, 

open access, discovery, sustained opera-

tions, and effective user feedback.

Maritime Trades and 

Commerce

SCCOOS hosts a customized web-

site was designed for Long Beach/Los 

Angeles (LB/LA) Harbor entrances to 

provide critical marine conditions nec-

essary for the safe passage inbound and 

outbound. The site is used for either 

near real-time decisions, or for planning 

purposes. 

Maritime transportation plays a major 

role in California’s economy and nation-

al defense program. When combined, 

the Port of Long Beach (LB) and the Port 

of Los Angeles (LA) are the 5th busi-

est ports in the world. Together these 

ports have the competitive edge with the 

record setting cargo operations, serv-

ing as the world’s leading gateway for 

US-Asia trade. The largest challenge for 

the ports are to assure that all com-

mercial traffic, including cargo, fishing, 

harbor pilots, and recreational boaters 

transit to and from 

the harbor safely. 

The cost to hold 

off a vessel offshore 

is approximately 

$200,000 per day; 

therefore SCCOOS 

sends automated 

messages to Long 

Beach pilots when 

conditions may prove 

hazardous. A 3-day 

forecast is sent to LA/

LB pilots when the 

wave period is great-

er than 12 seconds. 

This is important for 

supertankers as they 

will start to pitch in 

longer period swells. 

Under keel clearance 

is a concern for these 

deep draft vessels. 

Oil Spill Response and 

Recovery
Oil spills and ocean pollutants can 

have  negative impact on wildlife, public 

health, and the local economy. Tracking 

pollution along the ocean’s surface is 

essential to managing and protecting 

coastal waters. 

As oil tankers increase in size and 

draft it has become impossible to go into 

port to offload. Therefore, smaller oil 

tankers with the appropriate draft clear-

ance will meet the ships and transfer oil 

(i.e. lightering).

HFR derived surface current data are 

used in the Office of Spill Preventions and 

Response (OSPR)/NOAA spill response 

training exercises, the General NOAA 

Oil Modeling Environment (GNOME) 

software for oil spill response.

Search and Rescue 

Operations

The U.S. Coast Guard, Navy, and 

Marines require updated information 

on sea conditions for coastal flights, 

target recovery and presentation, small 

boat transfer, and Search and Rescue 

(SAR) mitigation. HFR derived surface 

current data are used in USCG Search 

and Rescue Optimal Planning System 

(SAROPS).

Summary
Technologies and observations com-

bined with online data delivery are 

transforming management of our coastal 

and ocean resources to ensure a safe and 

healthy environment for current and 

future generations. These efforts illus-

trate the functional application of inte-

grating regional assets, and the value of 

leveraging existing observations, models, 

and data management to develop useful 

products that contribute to maritime 

transport and commerce. The regional 

component if IOOS is supported by link-

ing observations, data management, and 

modeling to provide needed data and 

information to regional stakeholders. ¶

IOOS’s partnership provides data and information to improve our 

understanding and management of our oceans, coasts, and Great Lakes.

The Southern California Bight (SCB), SCCOOS’s 

observational area.

Above: P
resent day lightering operations 

Left: An example of SCCOOS automated 

messages sent to Jacobsen pilots, a company 

that specializes in pilot transfers.

May 9, 2013 USCG rescues a sailboat after it allided 

with San Clemente Island; the arrows are the surface 

current direction.

The SCCOOS harbors product integrates wave data; HFR derived surface 

currents, winds, meteorological data, sea surface temperature, tides, 

nautical charts, and shipping/ferry routes. www.sccoos.org/data/harbors/

lalb

 ¶ Piracy and security updates
 ¶ Internartiona Federation of Ship Master’s 
Association’s Secretary-General, Captain John 
Dickie reports on IMO and SOLAS issues

 ¶ Seafarer’s Rights by Father Sinclar Oube, 
Apostleship of the Seas-USA

 ¶ CAMM’s National President reports on current 
industry subjects of interest to CAMM members

 ¶ Reports from IOOS®/NOAA

our Members and Readers
Members of The Council of American Master Mariners (CAMM) 
spend millions of dollars each year on travel, professional services, 
legal and financial aid, nautical books & art, and are influential in 
shipping companies purchase of operational equipment.

Marketing: Business to Business
CAMM members are employed by or affiliated with the commercial maritime 
industry and the U.S. government via the USCG, USN, MARAD and USCG 
Auxiliary. Companies often rely on our members’ input when purchasing 
operational equipment for their vessels.

 ¶ Navigation Equipment (ARPAs, GPS, Electric charting, Steering systems, docking 
sensors, and bowthrusters);
 ¶ Communication Equipment (VHF, GMDSS, AIS, and Satellite);
 ¶ Software Programs (for weather, stability, cargo stowage, payroll, inventory, purchasing, 
personnel documentation & regulatory forms);
 ¶ Deck Machinery, Mooring Lines, Cranes and Wire Rope;
 ¶ Cargo Pumps, Manifolds, and Valves; and 
 ¶ Security Systems (Audio, Video, Intruder Defense).

Marketing: Direct to Consumers
CAMM members are active and retired shipmasters, pilots, marine consultants, 
educators, and qualified maritime associates. A recent survey of CAMM’s 
membership indicates they are an excellent target audience for a variety of 
merchandise, services, artwork, and publications.

 ¶ 1 out of 3 members are boat owners; *
 ¶ 83% have a household income over $80,000;
 ¶ 86% vacation one or more times per year;
 ¶ 67% have or  would take a cruise;
 ¶ 71% are interested in Nautical Art;
 ¶ 80% purchase 5 or more books per year; and
 ¶ 66% purchase nautical artifacts such as art, jewelry, ship models,  
lighthouse models, charts, glassware, etc.

*Member survey taken in 2013 with 95% accuracy. 
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Mission Statement www.mastermariner.org
The Council of American Master Mariners is dedicated to supporting and strengthening the United States Merchant Marine and the position of the Master by fostering 
the exchange of maritime information and sharing our  experience. We are committed to the promotion of nautical education, the improvement of training standards, 
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